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Global Economic Impact of Exhibitions: World

STATE OF MARKET

O
2

4.8 million

Exhibiting companies

147 million

Square meters of booth

g

& & 353 million

Visitors

The Global
Association of the
Exhibition Industry

2Ufi

For more, go to www.ufi.org/research

Produces

DIRECT IMPACTS

126 billion €
($ 141 billion)

[ J \
a
in direct spending
(business sales)
representing spending to plan and produce exhibitions,
exhibitions-related travel, and other direct spending, such
as spending by visitors and exhibitors

74 billion €
($ 82 billion)

in direct GDP
(gross domestic product)

1.4 million

Jobs
Directly supported
by exhibitions

fu

Indirect
& Induced

Impacts

TOTAL IMPACTS
299 billion €
($ 334 billion)

e O
. . i (T
in total output (business sales)

including direct, indirect, and induced output

e 179 billion €
20 illion
= ($ 201 billion)

vl in total GDP

Incl. direct, indirect and induced GDP impacts

3.4 million

Total Jobs
directly and indirectly
supported by exhibitions

oL

62,900 € ($ 70,400) |
of total impact per
exhibiting company

Source: UFI/Oxford Economics, 2021



COVID-19 economic damage
on exhibitions globally

€200
£2( of total output affected
billion in exhibition and

Ugiﬁi gﬁ“ exhibition-related activities

2.4 million
jobs

affected in exhibition and
exhibition-related activities

) U l: I The Global
E hibition lnduslrv

In 2020, the
global exhibition
business has
contracted by
68% compared
to 2019

of contracts between
exhibition participants
not generated

ufi.org/research



Exhibition Industry Revenues 5U fl o
Expected to Rebound Significantly <

Exhibition Industry

Central and
North America South America

Industry to regain significant
revenues again in 2022,
compared to 2021

J Middle East - Africa Asia/Pacific
) 100% 100 100%

Based on data from 359 exhibition
industry companies globally

28th UF| Global Exhvbition Barometer / Febnaary 2022 ©




Exhibition Industry Revenues Expected )Uf e
to Grow Across All Markets in 2022 <

© 2021 2022
Argentina KM  Australla .- Brazil <>  Chile ‘W China Colombia NN Germany
HongKong ¥ India _— taly l Japan n Malaysia J Mexico 'F‘r:::::‘lon Singapore u
South Africa South Korea K spain M Thailand ———  Turkey usa i —

n.

28th UFI Giobal Exhibition Barometer / Februsry 2022 © ufi. F”'TCJ; research

Based on data from 359 exhibition industry companies globally
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Global Exhibition Industry Sentiment  .2)UTl z2

Expected developments 2021 - 2022

“Yes" or "Most probably” sune 2020 () June 2021 (@) January 2022

o | Wo " WO

Covid-19 confirms A push towards “Virtual® events
the value of face to “hybrid" events, more replacing “physical”
face events - sector digital elements events
bounces back quickly at events

Based on data from 401 exhibition industry companies globally

28th UF| Global Exivbition Barometar / February 2022 ®




REDUCED NETWORKING OPPORTUNITIES LESS BRAND EXPOSURE FEWER LEADS GENERATED

/

2Ufi  explofit:
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How do digital events compare to live events for networking?

EXHIBITORS

86%

Live events
better

Digital events
better

Since 1925

VISITORS

85%

Live events
better

Digital events
better



VISITORS: HOW DO DIFFERENT VISITORS: CHANGING INTEREST
TYPES OF EVENTS COMPARE? IN ATTENDING HYBRID EVENTS

2020
3.2

2Ufi  explofit:




“The sun is finally rising after
a long pandemic, our latest
Barometer research shows.
The perspectives for 2022 are
brighter and continue to
improve.

We are well on track to
achieve pre-pandemic levels
of exhibition industry activity.”

Kai Hattendorf, UFI CEO

www.ufi.org/research
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SHORT Term
next 6-12 months

Staffing Challenges Pent-up Demand

Health & Safety Measures Post-pandemic mindset
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MID Term
12 — 36 months

The Climate Crisis Net Zero Carbon
Events Initiative

The Global Economy Resilience of the

business model

///) gn‘[(! 1925



HOME THEINITIATIVE  WHATIS NETZERO  WHY TAKE PART  JOIN US SIGNATORIES | SUPPORTERS ~ FUNDING = RESOURCES

NET ZER'_CARBON EVENTS

SEE PLEDGE SIGNATORIES | SUPPORTERS HERE
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Climate Change and Net Zero Carbon Events

World

B Yos, forsure [l Most probably [l Netswre [ Notsureatal [l Cefinisely not

This initiative is of key relevance to secure the future of the industry 28% 38% 25% ™% 2
It is Important that the event industry works together to reduce the
environmental impact of the components it controls (production of the event) 3% 7% §%2%]
Itis important that the event industry works with its clients (participants) and
other stakeholders (destinations, transport and accommodation) to reduce the 48% 41% 8% 192
environmental impact of the other components attributed to events

My company will achieve Net Zero Greenhouse Gas emissions by 2050 41% 28% 24% 5% 2

23% 31% 33% 10% 3

My company will achieve Net Zero Greenhouse Gas emissions before 2050



LONG Term
2 — 5 years

Global Decoupling Industry collaboration
(End of Globalisation) around the world
Our industry still Collaborative
not being understood advocacy work

///) gijn-[(! 1925
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The world’s economic
centre of gravity*

As China has regained economic
leadership, the centre is now retracing
its footsteps towards the east

Japan'’s economic boom made it
the second-largest economy in the
world, pulling the centre north
2000 2010
s ®721@ 2025
™

1950 & o 0700 ~on -
1960
1850  1g00%

1AD®
European industrialisation : _
and America's rise drew the In 1A|t3hChmalzpdl Ind lat
economic centre of gravity . were the world’s larges
into the Atlantic ~  economies



Voices of the Exhibition industry

“It is wonderful to see the global
exhibition industry active again.

It shows us just how important face-
to-face marketing is, and that it’s
here to stay.”

JUSTIN HAWES
(Managing Director)

" GLOBALEXHIBITIONSDAY.ORG

Voices of the Exhibition industry

“You cannot e-mail a handshake,
nor can you zoom/teams it. The
importance of tradeshows can easily
withessed, now that we are back on
track.

A happy GED and a lot of success in
the upcoming month!”

UTA GORETZKY
(Managing Director IFES)

" GLOBALEXHIBITIONSDAY.ORG

#GED2022 | | www_globalexhibitionsday.org #GED2022 | | www._globalexhibitionsday.org



JMIC

Since 1925

JOINT MEETINGS
INDUSTRY COUNCIL

The JMIC Global Manifesto

An Industry Rationale for the Use of Business
Events as Primary Agents for Post-Pandemic
Economic Recovery and Renewal




THE JMIC GLOBAL MANIFEsTO PART 2 | The Meetings Ind ustry Proposition

Here’s Why | 15 Ways Business Events Create
Strategic Advantage in Economic Recovery and Renewal

WA s e G

1| Innovation & Reinvention 2 | Multi-sector Impacts 3 | Relationships & Trust 4| Diversification & Self-sufficiency 5| Transition & Renewal
6 | Talent & Investment 7 | Path to Sustainable Development 8| Controlled Environment 9 | Community Legacies 10 | Uses Existing Investments
‘b’
.
11 | Digitization 12 | Laboratories for Public Policy 13 | Support for the Visitor Economy 14 | Image & Reputation 15 | Measureable ROI

///) gijn-[el 1925
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Legacies of business events
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